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MESSAGING

This messaging will help us collectively drive awareness and educate 
Northwest consumers on the benefits of heat pump water heaters.

The Northwest Energy Efficiency Alliance conducted primary quantitative  
and qualitative research to identify product perceptions of and purchase  
motivators, influencers and barriers for heat pump water heaters. The  
following messaging matrix reflects the top motivators for consumers,  
presented in order of importance—primary messages that resonate most 
with consumers, followed by secondary and tertiary messages.

PRIMARY MESSAGE: COST AND ENERGY SAVINGS

Use the primary message by itself in communications with little space, such 
as online banner ads, billboards and small print ads. Cost and energy-savings 
messaging can be conveyed with the statements below.

Heat pump water heaters:
 • Work more efficiently than standard electric water heaters

 • Reduce electric heating bills

Examples:

”Save up to 60% on your electric water-heating costs.”

“Heat pump water heaters can cut your water-heating costs by up to 60% by 
working twice as efficiently as their standard electric counterparts.”

“Additional utility incentives may be available, so you can save even more 
with a heat pump water heater.”
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PURCHASE INCENTIVES

Include utility incentives, manufacturer rebates, tax credits or other 
money-saving offers in your communications. We recommend tying 
this information into the call to action. 

For example, “Act now to instantly save $200 at  
The Home Depot, visit <<campaignwebsite.com>>.”
For initiative deliverables, the default URL is HotWaterSolutionsNW.org.

SECONDARY MESSAGE: RELIABILITY AND DURABILITY

Primary and secondary messages should be included in pieces with additional 
but still limited space, such as medium-sized print ads, in-store signage and 
postcards. Reliability and durability messaging can be conveyed with the  
statements below.

Heat pump water heaters:
 • Are durably constructed
 • Last a long time

Examples:

”These units are durable and efficient, heating your water and saving you 
money for years to come.”

“Durable and reliable, heat pump water heaters provide hot water day after 
day, year after year.”

TERTIARY MESSAGE: CONTROL

Primary, secondary and tertiary messages should all be included in pieces 
with ample space, such as brochures, letters and bill stuffers. Control  
messaging can be conveyed with the statements below.

Heat pump water heaters:
 • Program it to know when you use hot water the most
 • Reduce energy waste with multiple setting options

Examples:

“With programmable settings, heat pump water heaters provide you with 
more control, making sure you always get hot water when your family needs 
it the most.”

“You can program your heat pump water heater to avoid wasting energy.”
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Below are examples of how messaging can be used in various platforms.

RADIO OR MOBILE SCRIPTS

30-second spot Theme: Technology comparison
When it comes to saving money, standard electric water heaters just don’t compare to heat pump water heaters. Slashing 
water heating costs up to 60%, [PRODUCT NAME] are just as reliable but twice as efficient as standard electric water heaters. 
Plus, you can save more with instant discounts, incentives, rebates and tax credits. [ADAPT PREVIOUS SENTENCE TO  
REFLECT SPECIFIC PROMOTION] Don’t get drained by standard water heating. Act today on this [PRODUCT NAME]  
heat pump water heater offer to save now—and save money every month.

15-second spot Theme: Energy-efficient technology
Traditional water heaters are the second-biggest electricity user in most homes. But the [PRODUCT NAME] is twice as efficient— 
and just as reliable—as a standard electric water heater. Act fast to save $[AMOUNT] instantly on a [PRODUCT NAME] heat 
pump water heater at [RETAILER], only through [DATE].

15-second spot Theme: Reduce water-heating costs
In most homes, water heating is one of the biggest electricity users. The innovative and durable [PRODUCT NAME] is twice 
as efficient as standard electric water heaters, saving you up to 60% on water-heating costs for years to come. Act fast to save 
$[AMOUNT] instantly on a [PRODUCT NAME] heat pump water heater, only through [DATE] at your local [RETAILER].

SOCIAL MEDIA POSTS (WEB, BLOGS, ETC.)

Standard electric water heaters can’t compare
A standard electric water heater gives you reliable hot water, but it also drains your wallet. An energy-efficient [PRODUCT 
NAME] also gives you reliable hot water, but reduces your electric water-heating costs by up to 60%. With that kind of savings, 
standard electric water heaters just don’t stack up. Upgrade by [DATE] for $[AMOUNT] instant savings from [BRAND NAME]—
and save even more with a $[AMOUNT] [UTILITY NAME] incentive. For product details and store locations, visit [WEB ADDRESS].
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Below are examples of how messaging can be used in various platforms.

SOCIAL MEDIA POSTS (FACEBOOK) CUSTOMER TESTIMONIALS

1. Cut your electric water-heating costs by up to 60%. Get an energy- 
efficient [PRODUCT NAME] heat pump water heater from [STORE NAME].
Act by [DATE] to save $[AMOUNT]. Find a store near you > [LINK]

2. Save every month on energy costs with a [PRODUCT NAME] electric
heat pump water heater. Get yours at [STORE NAME] by [DATE] for
$[AMOUNT] instant savings. Find a store near you > [LINK]

3. Save now and in the future. For a limited time, save $[AMOUNT] on an
energy-efficient, long-lasting [PRODUCT NAME] heat pump water heater.
Find a store near you > [LINK] Limited-time offer: [DATES]

Use these customer testimonials, or testimonials from your own customers, 
in your materials to give prospective buyers compelling peer recommendations 
from their Northwest neighbors.

“The installation process was very straightforward with no issues.” 
–Michelle, Beaverton, Ore.

“Our water heats much faster, and we’ve seen savings on our electric bill.” 
–Michelle, Beaverton, Ore.

“The installation process was very easy.” 
–Christopher, Beaverton, Ore.

“We are very happy about the installation, product efficiency and energy 
savings. Every little bit helps.” 
–Christopher, Beaverton, Ore.

EMAIL ANNOUNCEMENTS AND NEWSLETTER LANGUAGE

One expensive difference
Standard electric water heaters give you reliable hot water, but they drain 
your wallet with high energy costs. Durable and efficient heat pump water 
heaters give you the same reliable hot water, but they also reduce your  
electric water-heating costs by up to 60% for immediate and long-term  
savings. Make the upgrade today for one of the easiest ways to reduce  
energy costs. And, for a limited time, you can save an additional 
$[AMOUNT] with a heat pump water heater incentive from [UTILITY].  
See [WEB ADDRESS] for details.

Additionally, between [DATES], you can save $[AMOUNT] instantly on a 
[PRODUCT NAME] heat pump water heater at participating retail locations. 
You’ll save money now and every month. Visit [WEB ADDRESS] to learn more.
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EMERGENCY REPLACEMENT  
MESSAGING 

GENERAL AWARENESS 
MESSAGING

SAVING MONEY 
MESSAGING

SAVING ENERGY 
MESSAGING

Water heater repair

Water heater replacement

Water heater installation

Hot water heaters

Water heater

[BRAND] heat pump water heater

Water heater rebates

Heat pump water heater rebates

Energy tax credits

Energy efficient water heater

Efficient water heater

Efficient heat pump

MESSAGING

USING GOOGLE ADWORDS AND KEYWORDS 
Google AdWords help locate qualified consumers online and usher 
them to your campaign landing page or other online destination. 

This is an effective way of reaching consumers already interested in  
water heater replacement or purchase. In particular, consumers interested 
in emergency replacement are well-suited for Google AdWords, as they  
can be reached during a time of need and product investigation. 

By leveraging highly relevant search terms, Google AdWords has delivered 
high click-through rates and a high combined number of impressions in  
previous campaigns. See below for Hot Water Solutions’ best-performing  
search terms to date.

Get started using Google AdWords by visiting: 
www.google.com/AdWords




